
  

    

 

About Pay-Per-Click Campaigns 
 
Are you confused by the options or concerned by the costs and benefits?  Below, 
some frequently asked questions are answered by Meta Tune to help you decide if 
Pay Per Click (PPC) is for your business, and which suppliers are suitable. 
 
Why should I pay 
Google, Miva or 
Overture for visitors to 
my web site? 

The number of web sites is rising all the time.  PPC 
enables you to go to the top of the list on search engines 
for specified keywords.  This would be difficult and 
costly to achieve using other methods. 

How does PPC work? Use of PPC will result in prominent listings or adverts 
on search engines and directories.  There is only a cost 
for a click-through to your site, not for being listed.  The 
cost of the clicks can be funded in advance, or by 
monthly payments. 

How much can it cost 
per click? 

The minimum cost is normally 10p.  The maximum cost 
can be more than £1 for the most popular keywords.  A 
bid is made for each keyword. The same keyword will 
cost different amounts on different PPC suppliers, so it 
pays to shop around. 

How do I choose which 
PPC is best for my 
business? 

Meta Tune can advise.  The choice will depend on the 
target market, the geographic location, and the available 
budget. 

What is the typical cost 
of running a PPC 
campaign? 

This will depend on the market sector, the number of 
keywords, the bids, and the number of clicks.  The cost 
would normally be in the range of £10 to £200 per 
month, but the return can be far greater than the cost. 

How do I limit the cost 
of a PPC campaign? 

Using advance payment terms will limit the cost.  The 
number of keyword and/or bids can be reduced. On 
Google Adwords a daily budget is possible.  Review the 
bids frequently to ensure that they are not too high. 

How do I avoid wasting 
money on unwanted 
clicks? 

Only bid on keywords that are relevant to your business 
or target market.  The wording of the campaigns needs 
to be carefully chosen to attract the right people. 

Why should I use more 
than one PPC? 

Each PPC supplier has contracts with different search 
engines and directories.  Good coverage is not possible 
with a single PPC supplier. 

What are the features of 
using Google Adwords? 

Google is the most popular search engine.  Adwords are 
the only way of placing adverts on Google in a PPC 

© 2005  Meta Tune, Kielder Connections Ltd.                                                        www.metatune.com  



campaign, and on partner web sites.  Campaigns can be 
created and active in less than an hour.  Campaigns can 
be created that specific to most countries, or for almost 
all countries in the world.  A Google Adwords campaign 
can be active in less then one hour! 

What are the features of 
using Overture? 

Overture has agreements for adverts on MSN and 
Yahoo.  These are the most popular search engines after 
Google. Overture also deal with many web directories, 
which will result in listings of your web site in these 
directories. Campaigns can be created that are focussed 
in one of sixteen countries in USA, Europe and Asia. It 
can take up to a week for new campaigns to go live. 

What are the features of 
using Miva? 

Miva have agreements with some search engines and 
many web directories. There is some overlap with 
Overture.  Campaigns can be created that are focussed in 
one of nine countries in Europe.  It can take a few days 
for new campaigns to go live. 

What does a campaign 
on Google Adwords look 
like? 

The adverts appear on the right hand side of the Google 
screen as a block of three lines, followed by a URL. For 
example.  

  Comms Translation Agency  
Translation company, 100+ languages  
Documents, web sites, multi-media.  
www.commsmultilingual.com

How does a campaign on 
Overtures appear? 
 

The adverts appear on the top of the MSN screen and at 
the base of the screen as well.  There is a title, a block of 
text, followed by a URL. 

 Comms Multilingual Language Translation  
Comms offers professional translation of Chinese, 
Japanese, Arabic, Urdu, Hindi and all other non-European 
languages. Complex multilingual projects, typesetting, Web 
sites and multimedia. 
www.commsmultilingual.com  

 

How does a campaign on 
Miva appear? 

The adverts appear on many web directories and on 
some search engines.  There is a title, a block of text, 
followed by a URL. 

 European Language Translation by Comms  
Comms Multilingual - professional translation of French, 
German, Italian, Spanish and all other European languages. 
Complex multilingual projects, typesetting, Web sites and 
multimedia.  
www.commsmultilingual.com
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http://www.commsmultilingual.com/
http://www.commsmultilingual.com/
http://rds.yahoo.com/S=2766679/K=arabic+translation/v=2/SID=e/OV=0/SPA=overture/SPG=uk_first/dr=0/l=WS4/R=2/TR=4/PR=2/TPR=3/*-http:/www20.overture.com/d/sr/?xargs=02u3hs9yoakHWqvTDDhQylX8aTxWCTsR4MZ%2FLW6O7hScFrQ%2BxwdjTtyt%2FbW%2BCFKJNWHOBHSfbfbL5nF28%2FaCbto1Nl2iYnX6qKK21WmlOUeck9nR%2BVTz3Egi2SsStk64NaB9m6sjUhsFZBel5LEBYLjoMVPztUYNnWUJsaq3j0ewhvWtBUgs6eP5IETyQnkDLIC7g%2FEnliOU6Kz8CSrUlOwXirq6j9c3ykN%2Bhf3%2F6GNncBEdjmyhByJHTSky00%2F8jSkQgQwMIE2xjoSIxTa%2BU%2FxF0%2FImQ%3D&yargs=www.commsmultilingual.com
http://www.commsmultilingual.com/
http://www.chillisearch.co.uk/php/chilli_redirect.php?ar=&bidded=true&sessionId=3650c88531cf7528fdad537c623d3a293650c88531cf7528fdad537c623d3a293650c88531cf7528fdad537c623d3a29&goto=http%3A%2F%2Fwww6.overture.com%2Fd%2Fsr%2F%3Fxargs%3D02u3hs9yoaUHVvTTDC%252FQw7K4jl2mz0JgOQW0kbid2HUKuIKkfIUmn7BIT1aTC0mrZZ6WTZ%252BW%252FPvfmBLNg2RMW0bS075Mqf8VATSTJrt29aaIRtoJG%252FbU8OR7o5qqZy15krJiRKEUEhIKDgc51FJGim7h%252BC8fwGQbzl8rs40%252BVbYj4bUoqMO9p2Eo57orB8KyMlDjej%252BbGK0oJTctkDOatxukfmvx8btLv6%252FTXpcrOHRjZFv2f1wx8ql
http://www.commsmultilingual.com/


 
How do I create PPC 
campaigns and manage 
the bids? 

This can be difficult to do for the inexperienced.  It is 
possible to deal with PPC companies directly, but the 
choice of keywords, the bids and the wording of the 
campaigns are crucial. 

What does Meta Tune 
charge for creating PPC 
campaigns? 

 
The standard charge is £30.00p plus VAT for a PPC 
campaign with one supplier, £55.00 plus VAT for two 
suppliers, £80.00p plus VAT for three suppliers. 

How often do the bids 
for the keywords need to 
be reviewed? 

This depends a lot on the market sector.  The bids in 
some sectors are volatile, but others are more static.  As 
a start, a review twice a month is recommended, this can 
be revised to weekly or monthly, depending on the 
volatility of the bids. 

What does Meta Tune 
charge for monitoring 
and revising bids? 

The standard charge is £20.00p plus VAT for a twice 
monthly review, or £40.00p plus VAT for a weekly 
review, or £10.00p plus VAT for a monthly review.  
Keywords can be added or removed as part of the 
review.  More frequent reviews can be arranged if 
required.  Meta Tune can quote for multiple campaigns. 

 
 
If you require further information from Meta Tune on Pay Per Click campaigns or 
wish to discuss your requirements.  Please contact Graham Morris by E-Mail 
(gcmorris@metatune.com) or by telephone (01372-809287). 
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